
 

Record Breaking Financial Results for The Entertainer Toy Shops. 

Sixth consecutive year of retail growth and UK store expansion. 

The Entertainer, the fastest growing multichannel high street toy retailer in the UK, has posted 

strong annual results for 2014/15.  The independent toy retailer, which has 107 stores across the 

UK, experienced its sixth consecutive year of growth and reached a pre-tax profit of £7.6m; an 

increase of 27% from 2013/14’s £6.0 million pre-tax profit. 

The Entertainer enjoyed strong like-for-like sales growth across its network of stores with the 

addition of nine new UK stores in the year plus the relocation or refitting of 4 existing stores.  

This, combined with careful cost control and a drive for efficiency, contributed towards another 

year of record profit. The retailer’s margin also increased against a back drop of intense 

discounting during the important peak trading season. The Entertainer has also seen year on 

year profit growth of 18% from its online channels, with it now contributing 14% of the 

company’s total sales. The retailer embraced Black Friday and cited it as the single largest day of 

sales for the company in the year across all sales channels.  

The Entertainers policy of tithing the company’s profits has resulted in donations of £845k in the 

period to charities that the company works closely with.  Further to this, the workplace giving 

scheme has attracted 44% of their employees giving monthly to local and National charities, the 

highest in the UK. This resulted in the government awarding the Entertainer with a Platinum 

Award, one of only 100 companies to receive this.   

The Entertainer’s success story was recognised by the Oracle Retail Week awards in March, 

where the toy retailer won the Specialist Retailer Of The Year Award 2015 and in the same 

month was ranked 82nd in the prestigious Sunday Times 100 Best Companies To Work For. 

Gary Grant, founder and Managing Director, said: “2014 was a momentous year for The 

Entertainer; achieving six years of continuous growth in such a challenging category is a real 

testament to commitment of The Entertainer team.  The Lego Movie helped the year off to a 



great start, the loom phenomenon boosted Spring/Summer then, Frozen saw the year out on a 

high. It was the perfect storm for the toy industry. 

To keep the momentum going through 2015 and into 2106 we will continue to aggressively 

expand our store network throughout the UK and further engage with our consumers through 

comprehensive TV advertising campaigns and strong in store and on line marketing activity.” 

 

He continues, “The Oracle Retail Week Award and our first ever ranking in the Sunday Times 100 

Best Companies to Work For, are huge achievements as we were up against many well 

established and highly regarded retailers.  This award is in recognition of many years of 

continuous commitment and dedicated service by our colleagues”. 
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For more information, images or to interview Gary Grant, managing director and founder, The 
Entertainer please contact Sara Wingrove at miPR: 

Email: sara.wingrove@mi-pr.co.uk 

Phone: 01494 775 250 

 

Notes to Editors 

The Entertainer was founded by husband and wife team, Gary and Catherine Grant, in 1981. In 
recent years it has experienced strong growth and as a multichannel retailer it now has 107 high 
street stores across the UK and a website – www.TheToyShop.com that has over 18 million visits 
annually.  

In March 2015 The Entertainer was named in ‘The Sunday Times 100 Best Companies To Work 
For’, in the first year that the group have taken part. The Entertainer was ranked at number 82, 
after competing against more than 1,050 other businesses and organisations. The Entertainer 
was then awarded Specialty Retailer of the Year award at the Oracle Retail Week Awards 
ceremony which took place on 12th March 2015. 

The Entertainer currently employs over 1,200 people in its stores, this number rises to over 1,900 
on the lead up to Christmas, and a further 150 are based at its Head Office in Amersham.  

The Entertainer donates 10% of its net annual profit to charity each year as well as encouraging 
employees to donate a portion of their salary to charity through Workplace Giving. The retailer 
is also an active member of the Pennies scheme, whereby customers are given the option to 
donate a few pence to charity at the till-point, on average generating £5,000 of donations each 
week. 

http://www.thetoyshop.com/

